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Who are we and what do we do?

We provide shade and refuge to a group of passionate communicators, knowledge hunters, optimism
activists, brands that will change the world, unlimited creatives, companies and governments that
build alliances to grow sustainably contributing to the SDGs.
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We are the +
Integrated
Communications
Company dedicated
to offering efficient
solutions:

Brand Identity

Sustainability projects

Shopper Marketing Toolkits

7

Graphic Design

Editorial Design

Virtual Events

(Webinars, Digital University,
Information platforms of key groups)
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AV production




How do we do it?

We are a team of professionals in Market
Research, Planning, Creative
Conceptualization, Graphic/Audiovisual
Design, Digital Experts creators of strategies
and multi-channel "big ideas".
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MAUXI
CASTILLO

Directora Fundadora
Manager de proyectos

ROSANA VICKY
BRICENO SANCHEZ
Directora Ejecutiva
de cuentas de cuentas
r
GABRIELA
CARDOSO

Ejecutiva de cuentas

LORENA
OSILIA

Directora Fundadora
Manager de Creacidn
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ROMAN ALEJANDRO SIRISAM VALERIA RICARDO FABIANA
ESPINOZA CARDOSO LLERENA HANNA TINOCO GOMEZ

Director Director Directora Community  Produccion Digital Media

de arte de arte de arte Manager Audiovisual & Webinar
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JORGE JEAN PIERO LEONARDO DANIEL
LAZCANO MONTILLA MAYORGA GARCIA
Disenador llustrador Disefiador Disefiador

Industrial Web
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Making Food
People Love
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Our partners
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Success Stories
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Packaging
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Project:
Johnnie Walker
Sherry Premium Pack




Project:
Gift pack

DIAGEO




Project:
What's your whisky?
Multipack




Project:
Bananas for Wildlife

DelMonte
Quality




ject:
E:Ellt Quakel For Kids

)

-

= -

Del Monte,

(Del Monte)
(il

Dcl monte | S _ —_— = == = L % PNERPLE DTS & cocomr |85

RSN VATEAMELON & ME

.




Sippy Fruits For Kids
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Project: -
Breakfast Bowls e
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Project:
Fairtrade Bananas
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Fresh Citrus
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Project:
Organic
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Project:
Organic blend
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Prnﬂ'ect:
Dulce de Leche

Desarrollo 3D product shot




Project:
World Nutella Day

Td




Project:
| a diversion de
estar en Casa

sagoR Qi



Project:
| a diversion de
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Project:
Limited edition
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Seasonality
summer
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Este verano elevaras la experiencia al maximeo con una Estrategia Omnicanal
integrada, impulsando el consumo de nuestras marcas, alineada a los
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#ﬂ'f 01 STRAIGHT
\ ’ TO THE GOOD STUFF

WHAT,S / > J; 02 BRAND DNA
INSIDE? L o s
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POSITIONING

IGNITES THE SENSES

THROUGH NATURAL CONSUMIR BENBPIT
VIBRANCY OF FRUIT widontentive daaad
AND VEGETABLES

HEY BRAMD

POINT OF
DIFFERENCE

PYRAMID

We have always
believed that everyone,
everywhere should have
acess to the natural
goodness of fruit.
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Project:
JUNTOS
Brand guidelines
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Excellence

Passion

202 Sustainability
report
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The Gold™"™ ™
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Our approach to sustainability @ 35iuer GOALS
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push boundaries in many
areas, we know that there
is more work to be done.
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Project:
Brand Toolkit
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PEPSICO
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What's your whisky?
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Project:
Annual Kickoff
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Project:
Pineapple center
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Project:
Viepbsite

L,/ escala

Click here to go the website

L,/ escala

Jf escala

Acelera el crecimiento de tu negocio

Genera mas leads,
clientes y ventas

Con Escala, la plataforma w\
de marketing digital y ventas
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Community
management
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The sweetest side of life
Social media campaign
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Mauxi Castillo

Direccién Creativa:
Lorena Osilia
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BIG LIKE GREAT IDEAS

CONTACT US

+(305)341-3944
admin@big-tree.agency

3625 NW 82nd. ave.
Off. 307, Miami, FL 33166

9 AM -6 PM ET
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